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Abstract :
The development of information and Communication Technologies has

helped the service industry to integrate more accelerated, the internet has
prepared the environment for the emergence of new concepts, including Digital
Marketing, it expresses a field that is experiencing terrible growth in our time
currently, digital marketing is simply the use of digital technology and the
Internet to market and promote products and services to customers and potential
customerse It includes many strategies such as Media Social Marketing , email,
paid advertising, content creation <organic search (SEQO), and digital analytics
are used to measure results improve marketing campaigns to achieve the best
return on investment (ROI) for companies and organizations, and we decided to
participate in the conference by submitting this research paper within the center
of Business Administration and Economics, in its section related to digital
marketing «and that by touching on the modern trends in Digital Marketing .
key words: marketing - Digital marketing - recent trends in digital marketing.
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